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Abstract

The Impact of Social and Cultural Structures on Entrepreneurship in
Arab Countries

The study aims to present and analyze the impact of social and cultural
structures on the generation, formation and dissemination of entrepreneurial
culture in the Arab countries.

In order to achieve the objectives of this study, the descriptive approach will
be used. The study data will be collected from the electronic and library
sources. The data will be analyzed using qualitative analysis methods
represented by the methods of content analysis, induction and deduction in
order to reach results to instill and spread the culture of entrepreneurship in
society.



